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I the day. Everyone uses it. The me-
dia uses it. The government uses
it. But what is it?

Like many buzzwords, there is as
much information as misinformation
about innovation.

This article seeks to discuss three
fundamental questions relating to inno-
vation: What is innovation? What
makes it important for small busi-
nesses? How can small businesses inno-
vate?

‘What is innovation?
Innovation is rooted in novelty and use-
fulness. To be an innovative product or
service, it must be new and original. In
addition, the novel elements of the
product or service must be meaningful
- they must accomplish the tasks the
product is designed for.

A product or service that is new but
not useful may one day become an in-

tential customers.

Innovative companies focus on
learning how to better serve the needs
that they currently cater to and identify-
ing needs that they can serve in the fu-
ture.

For a customer, a focus on innova-
tion as the engine to better meet cus-
tomer needs unlocks value as it allows
the customer to achieve more than if us-
ing status quo products or services.

By enabling customers to achieve
more, innovative companies change
the nature of their relationship with
their customers, from one that is trans-
actional to one that is reputational.

This is why, in dynamic, competitive
markets like Singapore, customers
place a premium on firms that are able
to adapt and innovate as these firms en-
able their customers, in turn, to adapt
and innovate, creating a virtuous cycle
of wealth generation.

novation but for now it remains a curios-

ity.
A product or service that is useful
but not novel does not improve a cus-

How can small businesses here lever-
age the opportunities of the world to
grow?

NNOVATION is the buzzword of by a firm serve some of the needs of po-legal counsel to protect intellectua

property rights.

Today, the maturity of the entr
neurial eco-system has given birth
an entire industry dedicated to sta
ups and small-business entreprene
ship.

In addition, modern technology
made it easier and faster to source
back, act on feedback and develog
products and services.

For example, today, if you hav
idea, you can build a design, crow
fund the prototype, equity crowdf
the working capital and initial inv«
ments and then launch the produc
from a laptop, sitting in a co-work
space.

This process was unimaginable
years ago.

Importantly, these technolog
changes have endowed small busi-
nesses, which tend to be more nim:
at taking advantage of market opr
nities, with an important competit
advantage over their larger sibling

In sum, these are exciting times
There are many challenges due to

tomer’s life. So, to be innovative, a prodin the past, innovation was the domain rapid technology-driven disruptior
uct or service must be novel and useful. of mega-corporations like IBM. Today, that surround us.

‘What makes it important for small busi-
nesses?
Innovation allows firms to develop
technological advantages and foster re-
lationships that are difficult for com-
petitors to replicate.

The products and services offered

technological changes have made inno-
vation accessible to small businesses.

In particular, in the past, services
that are germane to entrepreneurship
were only available to large corpora-
tions as they required large invest-
ments.

For example, one needed in-house

In a sense, one yearns for simpl
days.

But, along with the challenges,
nological change has presented us
an opportunity to re-imagine our ¢
ety and our economy and to craft
tomorrow for us and our children.
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OUR skin is the inter-
face between our in-
ternal health and the
world around it. We
should endeavour to
keep this barrier healthy.

Washing

Understanding the nature of your skin is
important — your skin-care regimen
should vary depending on whether your
face is oily, dry or sensitive.

For dry or sensitive skin, avoid facial
cleansers that contain alcohol or fra-
grances. Instead, choose a gentle
cleanser with moisturising elements.

People with dry or sensitive skin

Fuss-free skin care

It is a good habit to
wash your face after exer-
cising, to prevent oil and
sweat from clogging the
follicles (pores).

When it comes to gen-
eral bathing and shower-
ing, do not shower in hot
water. As comfortable as it
may sometimes feel, this can dry out
your skin.

Shower with lukewarm or room-tem-
perature water instead.

The elderly, especially, have a habit
of taking long, warm showers — some-

should take care not to exfoliate or scrub times 30 minutes at a go.

the skin too often to avoid excessive irri-
tation. If the skin can tolerate, do so
once or twice a week — maximum.

For oily skin, a foamy cleanser is
more suitable. Some may choose to use
a normal facial cleanser and follow it up
with a toner or degreaser to remove the
excess oil.

When drying your skin after wash-

Long showers can likewise dry out
the skin. Limit showering time to five
minutes. It will go a long way to saving
water as well.

Another fallacy is the frequent use of
anti-bacterial soaps which people, espe-
cially the elderly, feel is required to
“keep clean”.

These soaps can be quite harsh, espe-

ing, use a towel to gently pat-dry. Do notcially on ageing skin and can lead to dry

rub vigorously.

Limit washing of your face to once or
twice daily. With too frequent washing,
the skin of those with a dry surface may
become drier.

skin and even eczema.

Moisturising
One is never too young, too old or too
oily to moisturise.

https://www.tabla.com.sg/jrsrc/080618full/epage014/TA20180608-TAB-014-00.html

should moisturise their en-
tire bodies just after a
shower.

This simple adjustment
in timing of application
makes full and effective use
of your moisturiser. If you
have acne, always look to
use a “non-comedogenic”
or “non-acnegenic” moisturiser.

This important word is normally writ
ten on the product label. It means that
the moisturiser does not obstruct your
pores.

Sunscreen
No matter your age, application of sun-

screen is a critically important third step

after cleansing and moisturising and
should be included in your daily skin-
care routine.

The majority of ultra-violet (UV) ra-
diation is absorbed into skin in our
youth, from age 13 to 35 usually.

Features of sun-damage sets in later —

usually around age 40, sometimes even

in the 30s. By then it is difficult and usu-

ally expensive to reverse the effects.
Also, sun exposure is linked to many
forms of skin cancer.
In terms of the youthfulness and

Choose a sunscreen that offer
tion against both UVA (long-wax
UVB (short-wave). Ideally, there
be an SPF (Sun Protection Factos
least 30.

Many patients wonder if it is 1
sary to obtain sunscreens of mor
SPF 30.

A sunscreen of SPF 50, for ex
confers only marginally more pr«
tion. SPF in excess of 50 is unnes

It is important to use sunscree
priately. These are important rul
low:
® Use sunscreen daily as far as

- @ The danger from sun exposurt
from 10am to 4pm.
® Apply sunscreen 15 minutes t
minutes before the start of sun e:
sure. Re-apply on a two-to four-
basis to maintain its protective e
® Be aware that sunlight reflect:
surfaces, such as sand on a beach
the pavement next to an outdoo:
also harmful.
® Try to seek shade wherever p
use covered walkways, an umbre
cap.
@ Tanning is an absolute no.
@ Oral sun-protective agents do
place any of the above instructio
only additive in its effect. Applyi
screen is still necessary.
Remember that this advice is :
public in general. If you have an'
cific concerns or considerations,
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