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PRESS RELEASE 

SMU launches MBA programme 

The SMU MBA is the first accelerated one-year programme to be offered by a local 
university focusing on leadership and management, drawing on SMU's wider expertise 
in business education, law, social sciences, economics and information systems  

Singapore, 23 January 2008 (Wednesday) – The Singapore Management University 
(SMU) today launches its Master of Business Administration (MBA) programme. The 
SMU MBA is the first accelerated and full-fledged one-year MBA to be introduced by a 
local university which can be completed full-time in 12 months. Focusing on leadership, 
communication and business ethics with a strong grounding in management knowledge 
and concepts, the SMU MBA is designed to produce leaders and entrepreneurs for Asia 
who can make an impact on the complex global economy. In addition to the 12-month 
Full-time programme, a 16-month Flex-time programme is also available, providing 
versatility and mobility for working professionals. 

The SMU MBA introduces an unconventional curriculum with emphasis on management 
and leadership training – a highly valued area of expertise expected of middle and 
senior level managers, and much sought after by CEOs and industry head honchos. 
The core curriculum, comprising 11 courses, includes subjects such as ethics, 
negotiation, corporate governance and cross-cultural challenges. Please refer to Annex. 
It brings to the forefront some of the most essential training relevant for today's 
services-driven economy traditionally left in the shadow of other MBA curricula. 
Participants will choose another ten electives from a broad offering to tailor their MBA to 
their specific needs. Specialised sector studies – Family Business and Entrepreneurship, 
Finance, Energy and Technology – are also included to provide a deeper understanding 
of these growing and important sectors. 

To allow participants to make the most of their in-class time, the SMU MBA includes a 
pre-course self-study and business foundation component for participants to build up 
their fundamentals in basic accounting, finance, statistics, business history and 
presentation skills. This takes place two to three months prior to the commencement of 
classes on campus. Having been brought up-to-speed with the basic principles, 
participants will be able to take advantage of fuller in-class discussion and maximise 
their mastering of the substantive content in the MBA programme. 

A cornerstone postgraduate programme launched by the Lee Kong Chian School of 
Business, the SMU MBA is built on new ideas and research of a distinguished corps of 
senior academics selected from among over 200 faculty from across SMU's six schools. 



It will also draw on real-life, real-time experience of industry professionals who are 
business world veterans to combine academic vigour with hands-on business savvy. 
Participants will benefit from the broad-based and interactive approach of the 
established SMU brand of pedagogy where business education is closely interwoven 
with studies in law, economics, accounting, finance, social sciences and information 
systems. The state-of-the-art city campus, equipped with tiered horse-shoe shaped 
seminar rooms, is archetypal for MBA studies. Leveraging the extensive connection 
between SMU and the larger business community, the SMU MBA will be complemented 
with out-of-the-classroom learning such as company visits to corporate partners and 
industry exposure through summer internships. Participants will have access to SMU's 
vast business network, enhancing their career and networking opportunities in 
Singapore and Asia . 

SMU seeks an international mix of qualified individuals from diverse backgrounds for its 
MBA programme. Participants should hold a strong university degree or equivalent 
academic qualification, and are expected to have a minimum of two years' working 
experience (although six to 15 years are recommended). Candidates with global 
experience and who exhibit leadership aptitude and a passion for community 
involvement will be at an advantage. The 16-month Flex-time and the 12-month Full-
time programmes commence in September 2008 and January 2009 respectively. 
Tuition fees are S$53,800 and S$49,800 for Flex-time and Full-time respectively. 

Professor Pang Eng Fong, Dean of the Lee Kong Chian School of Business said: “ Asia 
needs leaders and entrepreneurs. SMU has successfully nurtured, over the past seven 
years, bright young business leaders and entrepreneurs through our undergraduate and 
specialised postgraduate offerings. The time is now right for the University to launch our 
very own MBA, leveraging the unique and proven SMU pedagogy. The SMU MBA is an 
intensive, accelerated programme spread over 12 or 16 months, covering areas not 
typically included in other MBA curricula such as negotiation, leadership, ethics and 
cross-cultural studies. We believe that today's global market requires a second layer of 
skills to think creatively, communicate and convince, challenge ideas constructively and 
manage ethical dilemmas. The SMU MBA aims to achieve that and more.” 

The SMU MBA is the latest addition to the University's present stable of coursework-
based postgraduate degree programmes. The first Master degree programme at SMU 
was launched in 2002 with the introduction of the Master of Science in Applied Finance. 
This was followed by the Master of Science in Wealth Management, Master of Science 
in Applied Economics, Master of Professional Accounting, Master of IT in Business 
(Financial Services) and Master of Science in Applied Finance (China). SMU also offers 
postgraduate degree programmes by research, namely the Master of Science in 
Economics (Research), Master of Science in Finance (Research), Master of Science in 
Management (Research) and Master of Science in Operations Management (Research). 
The University currently offers two research-oriented PhD programmes – the PhD in 
Information Systems and PhD in Economics. 

 



Annex 
 

The SMU MBA Curriculum 
 
Core Subjects 
 
Understanding Basic Finance introduces the tools used in financial decision-making.  Topics include 
cash flow valuation, stock and bond valuation, asset pricing models, options and market efficiency. 
 
Analysing Financial Statements aims to train participants to become informed users of financial 
statements.  This course will familiarise participants with accounting terminology and formats to 
comfortably extract the data needed to evaluate the health of companies and to make sound business 
decisions. 
  
Leading Organisations and Teams covers concepts such as group culture, power, team building and 
team leadership.  This course also examines how leaders in action create corporate vision and the 
necessary infrastructure required to achieve business goals.  This course cannot be exempted. 
 
Delivering Value Through Customer Relationships introduces the critical role of marketing in creating 
value for organisations.  Concepts covered include pricing, channels of distribution, customer service and 
branding.   
 
Exploring Corporate Finance introduces complex financial analysis, financial policy choices, 
transactions such as IPOs, M&As and LBOs, and hostile takeovers, with an introduction to market 
imperfections including the costs of financial distress, transaction costs, information asymmetries, and tax 
and agency conflicts.  
 
Negotiating in Business and Presenting Your Case trains participants in the basic tools of 
negotiations, and through multiple simulations helps participants learn and improve upon their personal 
negotiation styles. 
 
Using Technology and Managing Operations underscores the importance of technology in the 
production of goods and services.  This module covers the use of technology in process improvement, 
firm integration, product development and strategy.
 
Managing Ethical Dilemmas and Corporate Governance presents participants with different business 
dilemmas and encourages debate and discussion to prepare students to face similar choices they may 
encounter in their careers.  The discussion is aimed at giving participants time to consider their own 
values and expose them to potential differences.  This course cannot be exempted. 
 
Understanding the Global Economy and Political Risk introduces the concepts of government and law 
and their role in business.  Participants learn more about the impact of macroeconomic tools such as FDI, 
interest rates, exchange rates and the effect political regimes can have on global business.  Legal 
concepts such as contracts, intellectual property and securities law are introduced.   
 
Shaping Strategy integrates material learned in prior core classes to better understand how companies 
create long and short term strategies.  Sustaining competitive advantage, optimising product mix and 
activities, and assessing opportunities and risks will be covered, as well as analysing issues such as 
cannibalisation, network externalities and globalisation. 
 
Leading Across Cultures presents a mix of negotiation, marketing, strategy, leadership and process 
challenges which may arise due to cultural differences.  Concepts such as monochromatic and 
polychromatic cultures, and Hofstede’s four cultural dimensions are covered. 
 



Electives 
 
A minimum of ten electives are required to complement the core curriculum.  Participants will choose from 
a number of electives based on their interest and knowledge gaps.  The electives range from subjects as 
diverse as Exploring Venture Capital, Building Environmental Businesses, Managing Hedge Funds to 
Acquiring and Appreciating Art.
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